
 

 

 
 
 
 
 

PRUEzy Saver Campaign terms and conditions: 

1. This PRUEzy Saver Campaign (“Campaign”) is organised by Prudential Assurance Malaysia 
Berhad (“PAMB”, “we”, “our” or “us”). By joining this Campaign, you (“you”, “your” or “customer”) 
agree that you have read, understood and agreed to be bound by the terms and conditions of 
this Campaign and by any change or modification we may make to this Campaign with prior 
notice, in which such notice will be given by PAMB. By joining this Campaign, you also agree to 
be bound by our Privacy Policy accessible at (https://www.prudential.com.my/en/footer/privacy-
policy/).  
 

2. Campaign period: 
This campaign shall commence from 18 April 2023 until 15 December 2023, both dates 

inclusive, or subject to the maximum fund size determined by PAMB, whichever is earlier. 

3. Campaign eligibility:  
This Campaign is open to new to bancassurance customers* of United Overseas Bank 
(Malaysia) Bhd (“UOB Malaysia”) who purchased a new PRUEzy Saver policy via the PRUEzy 
Insure website during the campaign period (“Eligible Customer”), whereby such policy must be 
incepted by 30 December 2023 (“Eligible Policy”). 
*New to bancassurance customers refers to customers who do not own any active 

policy/certificate classified in the non-eligible product listing distributed by UOB Malaysia and 

underwritten by PAMB.  

The non-eligible product listing is accessible at 

  (https://www.prudential.com.my/en/.galleries/PDF/2023-UOB-Non-Eligible.pdf) 

 

4. Campaign payout:  

Subject to the terms and conditions of this Campaign, campaign payout(s) (calculated as a 

percentage (%) of the total premium paid (excluding taxes if any) as specified in the table below) 

will be payable to the Eligible Customer on each of the first and second Policy Anniversary (each 

a “Campaign Payout”) provided that the Eligible Policy remains in force: 

 

 

 

Example: William (age 50, non-smoker) purchases a PRUEzy Saver policy via the PRUEzy 

Insure website with annual premium of RM10,000 for a policy term of 2 years.  

• RM180 (i.e. 1.80% of RM10,000) will be paid on the first Policy Anniversary; and 

• RM360 (i.e. 1.80% of RM20,000) will be paid on the second Policy Anniversary.  
 

For the purpose of this Campaign, Policy Anniversary means the anniversary of the Policy 

Commencement Date that is shown in Schedule 1 of the Eligible Policy. 

 
The Eligible Customer is entitled to one (1) Campaign Payout (for each Policy Anniversary) for 

each Eligible Policy purchased subject to the terms and conditions of this Campaign. 

Policy Anniversary Campaign Payout 
(% of Total Premium Paid) 

1 1.80% 

2 1.80% 

https://www.prudential.com.my/en/footer/privacy-policy/
https://www.prudential.com.my/en/footer/privacy-policy/
https://www.prudential.com.my/en/.galleries/PDF/2023-UOB-Non-Eligible.pdf


 

 

 
The campaign payout(s) for each Eligible Policy will be credited to the bank account of the 

Eligible Customer as maintained in PAMB’s system on each of the first and second Policy 

Anniversary and it may take up to two (2) weeks to process the payment. A campaign payout 

letter will be sent to the Eligible Customer on the payment of the campaign payout(s) to his/her 

bank account. 

 
5. The Eligible Customer is responsible to provide accurate bank account details to PAMB. The 

Eligible Customer further agrees that any payment by PAMB in accordance with the terms and 

conditions of this Campaign to the bank account details provided by the Eligible Customer will 

be deemed as full payment and PAMB shall be released and fully discharged from further liability 

and demand in relation to the campaign payout(s). 

 

6. PAMB shall have the discretion to decide in respect of all matters and disputes concerning this 
Campaign in accordance with treating you and other Eligible Customers fairly, including 
substituting the campaign payout with other forms of gifts/payouts of equivalent value.  
 

7. PAMB shall have the right to decline the Eligible Customer’s entitlement to the campaign 
payout(s) in the event any of the terms and conditions pursuant to this Campaign is not fulfilled. 
 

8. The campaign payout(s) are non-transferable and any request for the campaign payout(s) to be 
credited to a third-party account will not be entertained.  
 

9. PAMB shall not be held responsible or liable for any claim in respect of this Campaign due to 
technical or system failures or any other causes beyond the reasonable control of PAMB.  
 

10. PAMB shall have the right to amend the terms and conditions of this Campaign, and to suspend, 
terminate, delay or vary this Campaign with prior notice to you. The mode of notification (if any) 
of the amendment, suspension, termination, delay or variation shall be at PAMB's discretion, 
including but not limited to displaying the same in any of PAMB's website or social media sites. 

 

11. This Campaign as well as the campaign payout(s) provided hereunder shall not form part of the 
insurance proposal(s) and the Eligible Policy. For clarity, PAMB will credit the campaign 
payout(s) to the Eligible Customer even after the Eligible Customer has assigned the rights, 
benefits and monies payable under the Eligible Policy absolutely to another person. 
 

12. Regardless of anything to the contrary contained in this Campaign,  
a. if PAMB learns or is notified that the Eligible Customer is named on any Sanctions list, or is 

threatened with being added to any Sanctions list; or 
b. if PAMB could be found to be in breach of Sanctions obligations as a result of this Campaign,  
then PAMB shall disqualify the Eligible Customer with immediate effect and take any other action 
we may deem appropriate, including but not limited to notifying any relevant government 
authority without notice and liability.  
 
“Sanctions” refers to any restrictive measures imposed on targeted regimes, countries, 
governments, entities, individuals and industries imposed by international bodies or 
governments in Malaysia or outside of Malaysia, including but not limited to the Office of 
Financial Sanctions Implementation HM Treasury, the United Nations, the European Union, the 
US Treasury Department’s Office of Foreign Assets Control, and the Hong Kong Monetary 
Authority. 
 



 

 

This paragraph, and our ability to claim for any losses that we may incur arising out of the 
operation of this paragraph, shall survive any termination or expiry. 

 

13. In performing the duties under this Campaign, the Eligible Customer must comply with all 
applicable anti-bribery and anti-corruption laws (and related regulation and guidance). In 
particular, the Eligible Customer hereby acknowledges and agrees:  
a. to comply with the Malaysian Anti-Corruption Commission Act 2009, the US Foreign Corrupt 

Practices Act, the UK Bribery Act, and the Hong Kong Prevention of Bribery Ordinance, 
together with any related regulation and guidance and that the Eligible Customer shall not 
act in such a way that is or could be construed as a violation of these laws and requirements, 
including but not limited to offering a bribe or making a facilitation payment to a public official 
or to any other party; 

b. that the Eligible Customer will ensure that his/her activities in connection or relating to his/her 
obligations under these terms and conditions will not cause PAMB to be in breach of any 
anti-bribery and anti-corruption laws (and related regulation and guidance); 

c. if the Eligible Customer, in connection with or relating to his/her obligations under these 
terms and conditions, is asked to partake in any activity, that is in violation of any anti-bribery 
or anti-corruption laws, or becomes aware of any such conduct by his/her workforce or within 
his/her control and concerning or relating to these terms and conditions, the Eligible 
Customer agrees to immediately report the details of this to PAMB; and  

d. PAMB shall have the right to disqualify the Eligible Customer’s entry/entries on no notice, 
without liability, for any actual breach of this paragraph. 

 
14. All insurance proposals are subject to PAMB’s standard processing and/or underwriting rules.  

 
15. These terms and conditions shall be governed by and construed in accordance with the laws of 

Malaysia and the Eligible Customer agrees to submit to the exclusive jurisdiction of the courts 
of Malaysia. 
 

16. These terms and conditions of this Campaign may be translated into other languages. In the 
event of inconsistencies between these terms and conditions and other translated versions, the 
English version shall prevail. 


